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OUR
PHILOSOPHY
“At Tire Group International, we build long-
term relationships through dedicated people 
and quality tires. Our Company is one team, 
one network, dedicated to exceeding our 
partners expectations every time they call or 
visit us.”

Tony Gonzalez  
CEO & Chairman of the Board 
Tire Group International, LLC

Joaquin Gonzalez Jr.
President
Tire Group International, LLC



OUR  JOURNEY

THE JOURNEY
Tire Group International (TGI) is built on a strong 
foundation of family and industry experience. For Tony and 
Joaquin Gonzalez, leading this family-owned business is 
both a privilege and a responsibility, shaped by decades of 
dedication to the tire industry.

Their story dates back to 1942 when their family began 
repairing and salvaging tires in Cuba during World War II. 
By the 1950s, they had become one of the largest 
Goodyear distributors on the island. After leaving Cuba, 
the family continued working in the tire industry in the U.S., 
laying the groundwork for what would become TGI.

BUILDING A BUSINESS AND A WORK ETHIC
As the eldest son, Tony Gonzalez founded TGI in 1992, 
bringing his vision for a global tire distributor to reality. His 
experience in the tire industry, combined with a commitment 
to strong business relationships, helped shape TGI’s 
long-term success.

Joaquin, also having grown up in the business, initially 
pursued a career in football, playing for the University of 
Miami and later in the NFL before returning to the family 
business. His experiences—both on and off the 
field—helped strengthen his leadership and 
problem-solving skills, which he now applies at TGI as its 
President.

A LEGACY IN THE TIRE INDUSTRY�

GROWTH AND COMMITMENT TO INDEPENDENT 
DEALERS
TGI has experienced significant growth throughout the 
years, including a transition to full family ownership 
following a long and successful partnership with Penske 
and Transportation Resource Partners. Today, the company 
focuses primarily on the U.S. market, with over 75% of its 
business taking place domestically. A key priority for TGI 
remains supporting independent tire dealers by offering 
reliable products and personalized service. The company 
continues to expand its proprietary brands, including 
Cosmo, Astro, Duramas, and Orion.

A CULTURE OF TEAMWORK AND LONGEVITY
TGI’s success is rooted in its company culture. Team 
members are valued as part of a close-knit organization, 
and more than 50% of the organization's administrative 
team has been with the company for over 20 years. Tony 
and Joaquin remain committed to fostering strong 
relationships—both within the company and with 
independent tire dealers and manufacturing partners—by 
providing the resources, support, and trust needed to grow 
together.

2



3

LEADING TODAY,
PIONEERING
TOMORROW
Family-owned and operated since 1992, Tire Group 
International, LLC (TGI) has established itself as one of the 
premier companies in global tire distribution. Our 
dedication to quality and commitment to customer 
satisfaction have set a benchmark in the industry.

With an extensive inventory of over 30 brands—catering 
to every segment of the industry—plus our exclusive 
proprietary brands Cosmo, Astro, Duramas, Orion, Luna, 
and Industar, TGI stands apart from the competition. We 
specialize in delivering top-quality tires, tubes, and flaps 
to distributors, retailers, and end-users worldwide.

At TGI, we believe in more than just selling tires—we build 
lasting partnerships. Our goal has always been simple: to 
keep our customers happy.

After all, we've been...
"Selling Happiness Since 1992"



FOCUS ON
MANUFACTURING
In 1995, TGI introduced what are now two of America’s oldest proprietary 
tire brands—Cosmo Tires and Astro Tires—with a clear mission: to deliver 
high-quality, value-driven products across every segment of the industry. 
From passenger and light truck to medium commercial truck, agricultural, 
industrial, OTR, and specialty applications like tubes and flaps, our 
commitment has never wavered.

For over 30 years, Cosmo and Astro have been the go-to choice for our 
partners and consumers, offering a true value alternative to Tier 1 and Tier 
2 brands. Manufactured by some of the world’s leading tire producers and 
engineered for the toughest road conditions, they prove that performance 
and affordability can go hand in hand.

With deep roots in developing markets worldwide, Cosmo and Astro stand 
as a testament to our grit and global vision. Over the past decade, we’ve 
strategically expanded our portfolio to ensure we have the sizes and 
patterns needed to fully support the U.S. market.

Building on this success, TGI has expanded its proprietary brand portfolio, 
launching additional brands, including Duramas Tires and Orion Tire, to 
provide a wider range of options for our growing network of partners. 

As we look ahead, our excitement is stronger than ever. We are committed 
to further growth—driving innovation, delivering value, and ensuring 
success for our partners every step of the way.
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USA MARKET
FOCUS
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At TGI, we believe true 
partnerships create long-term 
value. Our commitment to the U.S. 
market has never been stronger, 
and we are dedicated to supporting 
and growing our proprietary brands 
alongside our trusted distributors. As 
we expand our footprint, we remain 
focused on strengthening relationships 
with regional distributors while strategically 
investing in our own distribution network.

Success in this industry goes beyond great products—it 
thrives on strong, committed partnerships. We seek distributors who 
recognize the value of growing and marketing our brands as their own, 
knowing that TGI is with them every step of the way. From engineering and 
delivering the right products to executing strategic marketing initiatives, we are fully 
invested in enhancing brand equity, visibility and long-term success.

We recognize the effort it takes to build a brand in the marketplace and are committed to 
providing the resources, support, and expertise needed to drive sustainable, shared growth.



MENU OF
SERVICES
TGI’s superb menu of services is yet another facet that 
separates TGI from the rest. Here’s a closer look at the many 
ways in which TGI serves its partners:

LOGISTIC SERVICES
TGI negotiates the best freight rates available on the customer’s behalf. Partners also 
benefit from TGI’s substantial shipping volume

DOCUMENTATION
TGI handles all of the tedious paperwork and booking procedures expediting 
documents efficiently. TGI will also facilitate lab tests and product documentation to 
acquire all necessary country-specific import permits

CUSTOMS BROKERAGE SERVICES
TGI’s in-house customs brokerage expedites clearance of all our imported products in 
order to get them to our partners quicker and more efficiently

CONSOLIDATION SERVICES
At our partners' request, TGI will include other products in the containers it ships so 
long as 75% of the load was purchased from TGI

FINANCIAL SUPPORT
TGI extends terms to qualified partners enabling our partners to grow with us

LOCAL DISTRIBUTION
TGI has multiple USA based distribution centers coupled with a fleet of modern trucks 
to support our local distribution and to better serve our domestic partners with on-time, 
twice-a-day delivery
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UNPARALLELED PARTNER SUPPORT

PRODUCT TRAINING  
TGI offers multiple on-site and online sales, product, 
and technical training programs and workshops to 
accommodate our partners market specific needs

CUSTOM MARKETING
TGI works directly with partners to offer best practice  
marketing methodologies and assists in the
development and implementation of effective 
market-driven advertising and communication 
campaigns based on local and regional conditions

GLOBAL AND REGIONAL EVENT MARKETING
Because TGI’s partners span the globe, so does its  
presence in global and regional marketing through
trade shows, sponsorships, exhibits and more 

DEALER MEETING
The TGI annual dealer conference allows partners  
from around the globe, manufacturers and TGI team  
members the opportunity to meet and discuss the 
ever changing market conditions as well as share  
ideas and information related to the tire industry

INFORMATION TECHNOLOGY TGI ensures partners are always equipped with the 
latest information by providing a multitude of online 
resources available 24/7
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ASSOCIATE RETAILER PROGRAMS
TGI provides partners with access to a variety of 
manufacturer-backed programs, including Cosmo 
Kat Kash. To add even more value, TGI enhances 
these offerings with its exclusive Winner’s Circle 
program, rewarding partners based on their overall 
purchases.
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SPECTRUM OF
SEGMENTS

TRUCK & BUS
•  Commercial
• Bus Transport

SPECIALTY

 

• Trailer
•

 
Motorcycle

•
 
ATV

PASSENGER

 

LIGHT TRUCK
• Light Commercial
• Off Road/4X4
• CUV/SUV

 

•
 

Passenger/Electric Vehicles
•
 

Ultra High-Performance

INDUSTRIAL
• Industrial Pneumatic/Solid
• Backhoe
• Skidsteer

AGRICULTURAL

OFF-THE-ROAD
• Loader/Grader
• Mining
OTHER
• Rubber Tracks 
• Tubes/flaps

• Farm 
• Forestry
• Logging

We offer a wide range of proprietary and name-brand products, 
ensuring strong representation across all segments:
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•Lawn/Garden



BRAND PORTFOLIO
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IF IT’S A TIRE,

WE
HAVE IT


